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WHAT'S THE EU CLIMATE PACT?

• Initiative launched by the European Commission 
aiming to create a movement of people, communities 
and organisations united around climate action.

• As part of the European Green Deal, it is helping the 
EU meet its goal to become climate-neutral by 2050.

“My World. My Action. Our Planet.”

1200+
Climate Pact 
Ambassadors 

in all MS

+110
Climate 

Pact 
Partners

184
Climate action 
resources on 

website

6
group 

activity 
ideas for 

citizen 
engagement

300+
events in EU 

Member 
States

https://commission.europa.eu/strategy-and-policy/priorities-2019-2024/european-green-deal_en
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DEMOCRACY
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Let’s begin with a 
story….



“…Could the renewed shock of human vulnerability in the 
face of Covid-19 make way for an increased willingness to 

face other perils, climate chaos among them?...”
Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

APRIL 2020: THE BIRTH OF A CONSPIRACY



APRIL 2020: THE BIRTH OF A CONSPIRACY

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



SEPTEMBER 2020: THE POINT OF NO RETURN

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

DECEMBER 2023: FROM SOCIAL MEDIA TO THE 
STREETS



www.isdglobal.org 

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

FIND OUT MORE…

https://www.isdglobal.org/wp-content/uploads/2021/10/20211014-ISDG-25-Climate-Lockdown-Part-1-V92.pdf
http://www.isdglobal.org/
https://www.isdglobal.org/isd-explainer/climate-lockdown/


Why Now?

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



Disinformation is both a 
supply and demand 

problem.

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



COVID-19

Cost of 
living crisis

Interstate 
conflict and 
instability

Increasing 
wealth gap  
/inequality

Erosion of 
trust in 

institutions
POLYCRISIS AS A 
‘RADICALISING

PROCESS’ 

THE DEMAND FOR MISINFORMATION

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



Crises create the fertile soil for 
mis- and disinfo to thrive.

Fear, trauma, and uncertainty 
leave people feeling helpless.

False narratives offer a way to 
‘regain control’.  

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



State              Actors 

Outrage 
Grifters

Far-Right Political 
Movements

Fossil 
Fuel 

Industry

INFORMATION 
WARFARE AND 

(MONETISED) 
MIS-/DISINFO

STAKEHOLDERS IN 
THE CARBON 

ECONOMY

STAKEHOLDERS IN 
THE ATTENTION 

ECONOMY

ENABLING ENVIRONMENT OF SOCIAL MEDIA 
PRODUCTS AND SERVICES 

(e.g. Revenue-sharing schemes; ad tech; algorithmic amplification; curated feeds)

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

THE SUPPLY CHAIN – WHO STANDS TO BENEFIT?



• Professionalised disinfo machine

• Laundering ideas through proxy 
networks

• Multi-billion-dollar investment every 
year

• Carefully honed tactical and narrative 
playbooks

• Focussed objectives (weaken/delay 
policy and maintain the status quo)

• Traditionally text and stat-heavy 
content

Fossil Fuel 
Lobby

PR and 
Advertising 

Agencies

(Free 
Market) 

Think Tanks

Politicians 
and 

Lawmakers

Legacy 
media

Sponsored 
Academia 

and 
Research

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

STAKEHOLDERS IN THE CARBON ECONOMY



• ‘For-profit disinfo’ enabled by social media

• ‘Trial and error’ approach to content 
creation

• Shifting between mainstream and fringe 
platforms

• Ambiguous or diverse objectives 
(ideological, reputational, financial etc.)

• Reliance on image-based messaging 
(video, memes, synthetic media)

Disinfluencers

Mainstream 
Social Media 
(e.g. X, TikTok, 

Instagram)

Fringe/Close
d Platforms 
(e.g. Discord, 

Telegram)

Digital 
Advertising 
(incl. revenue-

sharing 
schemes)

Sponsored 
Content 
(hidden/ 
public)

Paywalled 
Content 

(e.g. Substack, 
Patreon, 
Rumble) 

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

STAKEHOLDERS IN THE ATTENTION ECONOMY



Millions of people are now exposed to climate 
mis- and disinformation in their everyday 
browsing. This includes:

• The Manosphere

• Anti-vaxx groups

• Wellness influencers

• The ‘Intellectual Dark Web’

• Far-right pundits

• Conspiracy movements

• Extremist groups

NON-TRADITIONAL GATEEEPERS



#climatescam

Do you have an account on X? Give it a try!

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)



Grifters may have the loudest megaphone, but they still need the 
fossil fuel lobby to:
 

1) Seed new lines of attacks 

2) Launder them into the mainstream

3) Provide a veneer of credibility

In return, the lobby benefits from an information subsidy 
(i.e. ambassadors that spread talking points to a mass audience).

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

SHAPING DISCOURSE: OLD AND NEW WORLDS 
COLLIDE



• Viral content discredits any link between the climate 
crisis and extreme weather - wildfires, droughts, 
heatwaves, hurricanes, floods etc.

• Malign actors weaponise the crisis, fuelling conspiracies 
about climate action and related entities – e.g. gov agencies, 
first responders, meteorologists, scientists.

• Framing adapts to the political moment, increasing 
relevance and reach.

• This content is now driving real-world violence and harm.

EXTREME WEATHER 



Conspiracy 
Theories             

(e.g. spreading racial 
hate, attacking 

minorities)

Geopolitical              
Mis-/Disinfo    

(e.g. furthering an agenda 
around elections, foreign 

policy)

Climate 
Mis-/Disinfo     

(e.g. divorcing event from 
environmental drivers)

‘Unnatural 
Disaster’                         

(e.g. wildfire, drought, 
flood, hurricane, 

snowstorm, blackout) 

Corrosive impacts 
short-and long-term

• Disruption to disaster 
response and recovery

• Reduced pressure or 
buy-in for climate action

• Breakdown of state-citizen 
and peer-to-peer trust

• Epistemic collapse

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

EXTREME WEATHER – THE DISINFLUENCER 
SUPERBOWL



First-hand experience of climate 
impacts does not mean automatic 

buy-in for climate action.

“subjective attribution predicts climate 
policy support [if extreme weather is 

explicitly linked to climate change]…while 
exposure to five out of the seven extreme 

events does not predict policy support 
[droughts, river floods, heatwaves, heavy 

precipitation, tropical cyclones, wildfires and 
European winter storms]”

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

EXTREME WEATHER – FEAR, TRAUMA, PARALYSIS



How To Spot Climate 
Mis-/Disinfo

Overheated: Information Integrity, Climate Action, and Democracy (ISD 2026)



Climate mis- and disinformation is false or 
misleading content that:

1. Undermines the existence or 
impacts of climate change, the 
unequivocal human influence on climate 
change, and the need for corresponding 
urgent action;

2. Misrepresents scientific data, 
including by omission or cherry-picking, in 
order to erode trust in climate science, 
climate-focused institutions, experts, and 
solutions; or

3. Falsely promotes ‘solutions’ that 
are ineffective or 
counterproductive, as per the 
scientific consensus on mitigation and 
adaptation.

DENIALISM: 
RESURGENT 

DELAYISM:
DOMINANT

GREENWASH
:
UNDER THE 
RADAR

Source: Climate Action Against Disinformation (2024)

https://support.google.com/google-ads/answer/11221321?hl=en


Consensus that climate change exists 
does not equal a mandate for action 

or support for Net Zero policies.

Information warfare is exploiting that 
‘final mile’ – i.e. the gap between 

recognition and action.

Overheated: Information Integrity, Climate Action, and Democracy (ISD 
2026)

REAL-WORLD STAKES



1. REDIRECT 
RESPONSIBILITY

2. PUSH NON-
TRANSFORMATIVE 

SOLUTIONS

4. SURRENDER3. EMPHASIZE THE 
DOWNSIDES

“Not me” “Not like this”

“Not now” “Too late!”

INACTION

Overheated: Information Integrity, Climate Action, and Democracy (ISD 
2026)

“DISCOURSES OF DELAY”



Celine Keller
https://www.celinekeller.com/discourses-of-climate-delay 

Overheated: Information Integrity, Climate Action, and Democracy (ISD 
2026)

FIND OUT MORE…

https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay
https://www.celinekeller.com/discourses-of-climate-delay


Let’s finish with a 
story…



‘Strengthening the Good’ ‘Weakening the Bad’

Public 
Education 

(e.g. ‘Inoculation’ and 
pre-bunking; news 
and digital literacy; 

better media 
coverage)

Leveraging New 
Media

(e.g. ‘LLM grooming’; 
looking beyond 

mainstream social 
media)

Public 
Engagement 

(e.g. more engaging 
campaigns; better 

science 
communication; 

deliberative 
democracy

Regulation

(e.g. Digital Services 
Act, Green Claims 

Code, UN Information 
Integrity Framework; 

ad bans; media 
oversight)

Pressure on              
Big Tech

(e.g. Shareholder 
advocacy; sign-on 
campaigns; public 
interest research)

Lawfare

(e.g. strategic 
litigation via 

ECJ/UN; defamation 
cases; human 
rights framing)

Defunding 
Disinfo

(e.g. exposing repeat 
offenders; pressure 

on advertisers; 
public awareness 

campaigns)

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

FIGHTING DISINFORMATION: 

A SYSTEMIC RESPONSE



We must not fixate on content over actors 
and information systems.

What behaviours do these systems enable 
and incentivise? 

Can we change the game, or just play the 
game better?

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

SYSTEMS VS. CONTENT



Climate Action Against Disinformation (CAAD)        www.caad.info 

Coalition of over 100 member entities, working together to analyse, expose, and 
counter this threat across the globe.

Overheated: Information Integrity, Climate Action, and Democracy (Jennie 
King 2026)

FIND OUT MORE…

http://www.caad.info/
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#MyWorldOurPlanet #EUClimatePact

A DATA-INFORMED ANALYSIS AT EU LEVEL

Louna Wemaere

Head of EU Affairs at QuotaClimat

CLIMATE DISINFORMATION AS A
RISING CHALLENGE FOR NEWS MEDIA







Mainstream media

Online platformsAI models

Hybrid media 
ecosystem

Referenced as 
trustworthy

information sources

Interdependent agenda 
settings



AdvocacyMobilisationData & AI

More than 15 official 
corrections by French 

media after our 
inquiries

Launch of a follow-up group with 3 leading
MPs at the Senate (2025)



Climate disinformation as a 
rising challenge for news media

73 826 hours monitored 4 countries

815 misinformation

cases
44 channels

Supported by:



Semi automated detection of climate disinformation

Classification Detection

YesNo

Climate 
Change?

YesNo

Misinformation ?

Fact-checking Narratives

100% human step following
fact-checking deontological

standards (EFCSN, IFSN)

Disinformation
narratives



Isolated case of 
proven 

misinformation 

Disinformation narratives based on 
strong statistical redundancy of 

misinformation cases

Disinformation narratives

CLIMATE DISINFORMATION CAMPAIGNS

VS MISINFORMATION CASES



When energy transition 
planning policies are 
debated

During major international 
and European summits

In the wake of extreme
weather events

United Nation 

General Assembly 
Trump’s speech

• Pluriannual 

energy 
debates

• Heatwaves

Spain’s 
wildfires

Low emission 
zones debates

EU Deforestation 

Regulation 
deadline

• Weimar’s Triangle

• National Energy 
Pathway 

• More in common 
about EU Green Deal

Two lengthy 

climate-sceptic 

segments on 

Jovem Pan



France

• 50% of cases related to renewable energy
• 10% related to electric vehicle and low-emission 

zone

Poland

• Strong anti-European Union sentiment
• Peaks coincide with major EU events 
• Draw on a sense of industrial and social decline 

more heavily

Brazil

• Pro-agribusiness rhetoric
• Denial of both the existence and human origins 

of climate change

Spain

• Limited amount of climate misinformation 
• Small number of 24h-news channels and presence 

of experts
• Permeability to the ‘chemtrails’ conspiracy theory 

stands in stark contrast



CONTEXT

Supported by:

Anti-elite
sentiment

Sovereignty

Industrial and 
social decline

Anti-European 
Union 
sentiment



Solutions – General Transition messengers Solutions – Adaptation

Solutions – Agriculture

Solutions – Energy Solutions – France’s roleSolutions – Mobility

Climate science

39

19 IDENTIFIED DISINFORMATION

NARRATIVES IN FRANCE



Blurred public perceptions

• Fragmented perception
• An enduring base of climate scepticism
• A situation that contrasts with climate

concern
• Instruments of transition increasingly called

into question

1

Weakening of legislative work and
standard-setting setbacks

• Biased representation of the state of 
opinion among decision-makers

• Accumulation of regulatory setbacks (ENR 
moratorium, etc.)

2

Economic and industrial fabric held back

• Lack of clarity in standards
• Rise in the costs of maladaptation and inaction
• Misinformation campaign on structuring

economic measures
• Measurable economic consequences in certain 

sectors (renewable energy, etc.)

3

Vicious
circle

SYSTEMIC HARMS OF CLIMATE 
MISINFORMATION IN FRANCE



The more extensively 
the media cover climate 
issues, the less 
disinformation they spread 

Three media are in the 
exception area: they inform 
relatively more, while being 
exposed to misinformation

France Spain Poland Brazil

Exception area

Media coverage of climate change (% of airtime)
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Negative correlation between information quantity and climate misinformation



Training journalists on emerging obstruction narratives#1

The establishment of accountability frameworks for those
spreading disinformation#2

Daily and consistent coverage of environmental issues#3

A more careful selection of panelists on television 
programs to ensure expert input#4

Supported by:
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#MyWorldOurPlanet #EUClimatePact

INFORMATION INTEGRITY SOLUTIONS, FROM THE TRUTH SANDWICH TO 
FOSSIL FUEL AD BANS

Philip Newell

Communications Co-Chair at Climate Action Against 
Disinformation (CAAD)

DEMYSTIFYING, DEBUNKING AND 

DISMANTLING CLIMATE DISINFORMATION



Screenshot 2025-12-02 at 3.44.06 PM.png
Screenshot 2026-01-06 at 11.44.51 AM.png

https://caad.info/wp-content/uploads/2025/11/DenyDeceiveDelay-Demystified2025.pdf
https://caad.info/wp-content/uploads/2022/10/CAAD-Journalist-Field-Guide.pdf


https://skepticalscience.com/graphics/studies_consensus.jpg

FACT: HUMANS ARE CHANGING THE CLIMATE

https://skepticalscience.com/global-warming-scientific-consensus-advanced.htm


Screenshot 2026-01-13 at 1.32.46 PM.png

DISINFORMATION WARPS WHAT 
YOU THINK OTHER PEOPLE THINK

https://www.nature.com/articles/s41558-024-01925-3


Screenshot 2025-05-27 at 11.03.33 AM.png

SOCIAL MEDIA IS A “FUNHOUSE MIRROR 
FACTORY”

https://www.sciencedirect.com/science/article/abs/pii/S2352250X24001313
https://counterhate.com/wp-content/uploads/2021/11/211101-Toxic-Ten-Report-FINAL-V2.5.pdf


Screenshot 2025-12-02 at 4.24.44 PM.png

Screenshot 2025-12-02 at 4.25.42 PM.png

Screenshot 2025-12-02 at 4.26.54 PM.png

SOCIAL MEDIA IS A “FUNHOUSE MIRROR 
FACTORY”

https://library.tiktok.com/ads/detail/?ad_id=1846606848448625
https://library.tiktok.com/ads/detail/?ad_id=1846693792104658
https://caad.info/wp-content/uploads/2025/11/DenyDeceiveDelay-Demystified2025.pdf


Weakened virus provides a learning 
example for the immune system in the 
same way that warning people about 
mis/disinfo can prepare them so that 
they don’t fall for it. 

Inoculation: now in metaphor form!

WHAT CAN WE DO ABOUT 
CLIMATE DISINFORMATION? 



Screenshot 2025-10-02 at 11.21.13 AM.png

Climate change is 
a hoax! NUH 

UH!

THEY’RE PAID 
TO LIE ABOUT 
CLIMATE 
CHANGE

https://bsky.app/profile/anthonymoser.com/post/3lzlqkyhxws2r
https://bsky.app/profile/anthonymoser.com/post/3lzorspmka22i


PUT THE TRUTH 
(NOT the myth) IN BOLD 
ALL-CAPS BECAUSE 
THAT’S WHAT YOU WANT 
PEOPLE TO REMEMBER

DEBUNKING DISINFO? 

SERVE UP A TRUTH SANDWICH! 



HOW TO FLICC OFF REALITY

https://skepticalscience.com/pics/FLICC_Taxonomy-1024px.jpg


MESSAGING THAT WORKS 

https://drive.google.com/file/d/1BfZMGelaf0Hni3mTTNwGQZkc6BYd43jj/view


Humor defangs hate by punching back 
up at those punching down. 

Humor provides an enticing entry point 
for unsuspecting audiences not looking 
for political content

Humor triggers positive emotions, 
offsetting the ‘doom and gloom’ when 
piquing interest

Humor provides greater chance of 
‘going viral’ 

Would you rather that person you’re 
trying to impress see something really 
funny on your feed, or something really 
terrifying? 

Screenshot 2025-07-01 at 1.40.23 PM.png

EVERYONE LIKES TO LAUGH (AT BADDIES)

Screenshot 2025-07-01 at 1.41.22 PM.png

Screenshot 2026-02-20 at 9.44.23 AM.png

https://www.instagram.com/reel/DLkk_zqsjiQ/
https://www.instagram.com/reel/DLkk_zqsjiQ/
https://www.channel4.com/news/using-comedy-to-fight-back-against-climate-change
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https://drilled.media/podcasts/drilled/13/carbon-bros-1?content=transcription
https://www.dailykos.com/stories/2023/6/14/2175320/-The-US-Has-12-UFOs-No-Shellenberger-s-Just-Going-Where-Every-Conspiracist-Has-Gone-Before-Aliens
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https://drilled.media/podcasts/drilled/13/carbon-bros-1?content=transcription
https://www.dailykos.com/stories/2023/6/14/2175320/-The-US-Has-12-UFOs-No-Shellenberger-s-Just-Going-Where-Every-Conspiracist-Has-Gone-Before-Aliens
https://www.dailykos.com/stories/2023/6/14/2175320/-The-US-Has-12-UFOs-No-Shellenberger-s-Just-Going-Where-Every-Conspiracist-Has-Gone-Before-Aliens
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https://www.desmog.com/covideniers-anti-science-covid-19-denial-overlaps-climate-denial/
https://ketanjoshi.co/2026/05/01/the-exact-wrong-lesson-to-learn-from-data-centre-infrasound-fears/
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https://www.desmog.com/covideniers-anti-science-covid-19-denial-overlaps-climate-denial/
https://ketanjoshi.co/2026/05/01/the-exact-wrong-lesson-to-learn-from-data-centre-infrasound-fears/
https://ketanjoshi.co/2026/05/01/the-exact-wrong-lesson-to-learn-from-data-centre-infrasound-fears/
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https://www.desmog.com/covideniers-anti-science-covid-19-denial-overlaps-climate-denial/
https://ketanjoshi.co/2026/05/01/the-exact-wrong-lesson-to-learn-from-data-centre-infrasound-fears/
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Screenshot 2026-05-04 at 11.43.05 AM.png

Screenshot 2026-05-04 at 11.44.04 AM.png

Screenshot 2026-05-04 at 11.09.33 AM.png

https://caad.info/wp-content/uploads/2024/09/Fossil-Fuel-Ad-Bans-protecting-the-public-from-corporate-climate-disinformation.pdf
https://www.theguardian.com/world/2024/sep/13/the-hague-becomes-worlds-first-city-to-ban-fossil-fuel-related-ads
https://www.desmog.com/2025/03/21/strong-support-among-europeans-for-banning-fossil-fuel-ads-study-finds/
https://www.bbc.co.uk/future/article/20260217-the-cities-banning-fossil-fuel-adverts
https://www.nytimes.com/2026/05/01/climate/in-permissive-amsterdam-ads-for-fossil-fuels-or-meat-are-now-verboden.html
https://caad.info/wp-content/uploads/2025/10/Iberian-Blackout-Polling-in-Spain-and-UK.pdf
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https://foe.org/news/dsa-statement/
https://www.unesco.org/en/information-integrity-climate-change
https://ec.europa.eu/commission/presscorner/detail/en/ip_25_2934
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https://www.nature.com/articles/s43247-025-02536-2
https://www.nature.com/articles/s43247-025-02536-2/figures/1
https://climatebarometer.org/topic/perception-gaps/


If the situation was hopeless their propaganda would be unnecessary

If the situation was hopeless their propaganda would be unnecessary

https://www.dailykos.com/stories/2022/9/2/2120371/-If-Climate-Lawsuits-Are-A-Distraction-Why-Does-The-Industry-Have-So-Many-People-Writing-About-Them
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Final remarks



Visit the Climate Pact website to:

Build your climate knowledge with the EU Climate Action Academy’s resources 

  Connect with Climate Pact Ambassadors, 

        Partners and Country Coordinators

   Get inspired by the Making an ImPact stories

   Check out our tools for citizen engagement 

   Discover Climate Pact satellite events near you

   Subscribe to the newsletter!

CLIMATE PACT ACTIVITIES

Follow the QR code 
to visit the website



OMBUDSMAN AWARD

 Recognised for Citizen 
    Engagement in Climate Action

The European Climate Pact has been nominated in the 
Excellence in Citizen/Civil Society Participation category, 
celebrating its impact in mobilising citizens and communities 
across Europe.

 Support the initiative

Vote now for Project 35 in the awards

Award for Good Administration 2026

Follow the QR code 
to vote for the Pact

https://enonet.eu/survey/index.php/227332?lang=en
https://enonet.eu/survey/index.php/227332?lang=en
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BY 4.0 license. For any use or reproduction of elements that are not owned by the 
EU, permission may need to be sought directly from the respective right holders. 

THANK YOU VERY MUCH 
FOR ATTENDING THE WEBINAR TODAY!

An evaluation survey will pop up when you leave the 
webinar. We would appreciate your feedback. 



#MyWorldOurPlanet #EUClimatePact

Additional Climate Pact resources 
and tools for mobilising collective climate action

ADDITIONAL

RESOURCES



The handbook covers key tactics such as old and new denial, 

astroturfing, and greenwashing, explains why disinformation 

works psychologically, and maps the main climate 

disinformation trends currently circulating across the EU. It also 

includes five actionable tips for spotting misleading content 

online.

EDMO CLIMATE FACTS MATTER HANDBOOK

A practical guide to help citizens and 
practitioners identify and counter climate 
disinformation. 

Author: European Commission in co-creation with the European University 
Institute - School of Transnational Governance and the European Digital 
Media Observatory (EDMO)

Download with solid fill

Download

Download

https://climate-pact.europa.eu/document/download/bfbc91fc-61b4-4824-b2fe-9db0715cadf6_en
https://climate-pact.europa.eu/document/download/a2cea6b6-d505-4b1a-9a18-9178af9b54dd_en?filename=NudgeForClimate-EN-version.pdf
https://edmo.eu/wp-content/uploads/2026/02/ClimateFactsMatter-Handbook.pdf
https://edmo.eu/wp-content/uploads/2026/02/ClimateFactsMatter-Handbook.pdf


It explores how attention driven algorithms, AI generated 

content, and profit fuelled manipulation shape public opinion 

on climate issues. It is divided into three core sections – 

Decode Information Disorder, Challenge Tech Paradigms, and 

Counteract Divided Discourse – each outline real world 

scenarios and actionable tactics you can apply directly to your 

work.

THE REPLAY BOOK

The RePlaybook brings together a collection of 
insights to help you navigate today’s climate 
and information crisis.

Author: Tactical Tech

Download with solid fill

Download

Download

https://climate-pact.europa.eu/document/download/bfbc91fc-61b4-4824-b2fe-9db0715cadf6_en
https://climate-pact.europa.eu/document/download/a2cea6b6-d505-4b1a-9a18-9178af9b54dd_en?filename=NudgeForClimate-EN-version.pdf
https://cdn.ttc.io/s/tacticaltech.org/the_replaybook_field_guide_to_the_climate_and_information_crisis.pdf
https://cdn.ttc.io/s/tacticaltech.org/the_replaybook_field_guide_to_the_climate_and_information_crisis.pdf
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